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What is the current population of the City of Saginaw?

How many new residential permits were issued in 20187
How many businesses currently operate in Saginaw?
On average, how many trains go through per day?

Drive time to Stockyards? Downtown Ft Worth? | EFcovowic
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World’s second largest conglomerate of grain elevators

Home to Wholly Guacamole, distributing more than 250 kinds of
guacamoles and salsas around the nation

The Ardent Mills flour mill, alone, produces 65 semi-truckloads of
flour products per day

More than 59% of residents with post-secondary education
Average household income is 588,995

Average resident age is 34 years old

Industrial district employs +8,000 people per day

Saginaw Texas Army National Guard base ——
provides auto mechanic services and weapons D umebotifin
repair for most of Texas

Saginaw Switchyard Top 5 busiest for BNSF SAGINAW




Dedicated Director of Economic Development hired
Council approves formal Economic Incentive Policy
Council approves $370,000 public food truck court
Miller Milling celebrates $S67.7M expansion

Ryder Truck completes S7M new development

Broker Breakfast Program kicks off Econodic
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Texas Economic Development Council
Recognition: Economic Excellence SAGINA




Council approves Building Improvement Grant (BIG) Program
City Strategic Plan underway

Economic Development Strategic Plan drafted

ED Blog series gets rolling

Council approves contract for public mural

Eat & Play Survey COﬂdUCted E.C(})‘\I().M.IC
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Food Truck Court & Farmers Market:
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Food Truck Court & Farmers Market:
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Mustang Drive

EconoMmiCc

\DEVELOPMENT;

- gE— = i
FOOD TRUCK PARK CONCEPT / PARKING LOT LAYOUT e Kimley»Horn '8

City of Saginaw

SAGINAW

/
\



The Square:
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The Square:

GLEN MILL VILLAGE ADD.
CAB. A SLD. 8088 PRICT
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Other Commercial Development:
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Recruitment:
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HOW MANY TIMES PER WEEK WHO DO Y WANT TO SEE COME TO
DO YOU DINE OUT?

Outdoors
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WHEN SHOPPING OUTSIDE OF SAGINAW,

DINMER

WHAT TYPE OF RESTAURANTS
DO YOU PREFER?

ENTERY

WHERE ARE YOU GOING TO
sHopP ™ & DINE ?

ALrI;JM'JCE WHAT PERCENTAGE OF YOUR
PR - 53% SHOPPING IS DONE ONLINE?
Drives 10-30 .- 46%
To FULFILL T
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Redevelopment & Beautification:

Green Ribbon Grant
BIG Program

secm proueeT
[ esimnamom

smeo A B

Overlay District

T Ll
| |
T e e ] i
ml,é adh e e e ashw ‘lxiL‘711:M j o
igseso- 4 - '
acomon i
- 5 é—
H o
/ ] G [ ] L]
— - —a
(e weco | muo0 - 4..:3 ,\,\A'M,\N\J\
) — i
it —58
A : b
] H + s,
"
- H
Kimley»Horn
® Tenss Pegistersd Enginesring Firm F-928
rmm Department o Transportation
-1 © 20m
5 -/ SAGINAW BOULEVARD LANDSCAPE o
3 ENHANCEMENTS s .
H T GREEN RIBBON PROGRAM S S
HEH e Pt P .
§§ — OVERALL LAYOUT PLAN / \\
283 £5 —_—— —— - B - o8 \
ie:
e / \
28 = e e ‘ \
& 287P SEE TITLE SHEET BUS 287 ,( E C (‘) N () B,I I C \

| DEVELOPMENT, |

AGINA
T E

X A S




Sense of Place:

Train & Grain Festival

Saginaw

I@Eﬂlmn Grl%sg}l Marketing Videos

26™ Public Art Policy
N |\ FREE ADMISSION JllI-iPH
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Departmental Goals:

ED Newsletter
Business Retention & Expansion Plan

Industry Council
Website

Marketing Materials
Workforce & training
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Questions?

Alora M. Wachholz, CEcD
Director of Economic Development

City of Saginaw, Texas
AloraW@saginawtx.org ¢ 817.230.0331
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